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1
Social determinants of health (SDOH)—including factors like housing, food access, transportation, and 5 e Utilization Increased
socioeconomic status—have a profound impact on health outcomes.!*# In response to these needs, o Significant increase in utilization indicates increased patient awareness of HP program.
community health centers (CHCs) are integrating social services into their care models.?> North 3 o External factors may have increased utilization: HP intern availability, outside referrals, travel
Country HealthCare (NCHC), a CHC serving northern Arizona, implemented the Health Partners (HP) 4 conditions, word of mouth.
desk several years ago as a resource for patients to access community support related to SDOH. 3 5 B 2024 (Pre) e Marketing Played a Role
Despite its potential, the HP desk has historically seen low utilization. Previous observations suggested 6 B2025 (Post) ° Marketing increased overall desk utilization and may have allowed a new subset of patients to
limited patient awareness and inconsistent healthcare provider referrals may contribute to its underuse. 7 learn about the desk.
o No significant difference in frequency of marketing type seen indicates posters, pamphlets, and
Recognizing the importance of connecting patients with appropriate medical & non-medical resources, 8 rx pads were equally valuable/invaluable in providing information
this project was developed as a quality improvement 1nitiative aimed at increasing visibility and 9 o A longer project period may have increased marketing visibility.
engagement with the HP desk. By leveraging bilingual marketing materials and provider engagement 10 o Financial limitations restricted quantity of materials distributed
strategies, the goal was to inform and empower patients to take a more active role in addressing their 0 . 4 ¢ o 10 19 14 16 o Patients may have been subconsciously influenced or unable to recall exposure (recall bias).
social needs while reducing the burden on providers. Number of visits o Materials were limited to English and Spanish

e Return Visits Suggest Value

Figure 1. Weekly average HP desk visits in spring 2024 and spring 2025.

o More patients returned for second/third visits in 2025.

O b J e CtIV e S o Indicates ongoing engagement and perceived benefit.
e Top Social Needs Addressed by HP Desk Identified
o Transportation and housing were consistently the most common priorities.

1. To improve patient awareness of the HP desk and the services it provides. o Reflects alignment with key SDOH in CHC patient populations.

2. To increase patient engagement and utilization of the HP desk to address social needs. Top Patient Priorities Over a 10-Week Period e Implications for CHCs

3. To increase the frequency of referrals from NCHC providers to the HP desk. | | o SDOH resource desk supported by marketing increases access to social services.

4. To identify the most common SDOH concerns presented at the HP desk. Transportation ey o Provides a framework for other CHCs to implement a similar resource.
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g Admmistrative — 2024 (Pre) e The marketing materials implemented in NCHC in spring 2025 successfully increased the

e Marketing materials were designed using language at or below a sixth grade reading level; A Food [He=—= 2025 (Post) utilization of the HP desk.
materials included posters, pamphlets, and “Rx” style prescription pads in English and Spanish Childcare g e Transportation and housing were the top two priorities that patients requested assistance with in
which were implemented in the CHC prior to the start of the project period. Spiritual both 2024 and 2025.

e Posters (96) were placed in the lobbies, pharmacy, exam rooms, and bathrooms. Pamphlets (200) Legal e Future projects could include longer data collection periods, adding a latency period between
were placed in the lobbies. Rx pads (40) were placed in provider offices and medical assistant Employment implementing marketing and starting data collection, expanding to multiple clinics, and increasing
stations 0 5 10 15 20 25 30 35 marketing materials to include digital media. Additionally, projects could focus on a patient's

e The project concept was explained to all providers who were present for discussion at the start of Number of visits perceived experience at the HP desk, follow-up with patients to determine if they used the
the project period. — —— . — _ information from the HP desk, a survey of patients inquiring what they thought about the marketing

e Participants were NCHC patients who utilized the HP desk within our data collection timeframe. Higure 2. Distribution of firt priorities patients came In requesting assistance for in 2924 and 2025. materials and why they did/did not utilize the HP desk after seeing them.

e Data compared 10 weeks of HP encounters in the spring of 2024 the spring of 2025 and included
date of birth, visit date, user needs, and other variables.

e Data analysis included two-tailed t-tests for visit frequencies and chi-square analysis comparin
marketingy material types. ; ; ’ e Frequency of Marketing Material Sightings Prior to Visit in 20235 AC k n OWI e d g e m e n tS
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e 36 encounters and 29 individuals in spring 2024 and 63 encounters and 43 individuals 1n spring = Pamphlet - BRx Pad

2025 utilized the HP desk for a total of 99 encounters and 72 individuals. z aPamphlet R ef e r. e n C e S

o
e Number of visits per week ranged from 0-6 in spring 2024 compared to 2-14 in spring 2025. % Poster at check in - BPoster at check i
.- . . . . . = Oster al clicck m
e Average HP desk utilization increased from 3.6 +/-2.2 visits/week in 2024 and 6.3 +/-3.2 <
o . B Poster

visits/week 1n 2025 (P: 004) Poster . BPoster & P hlet 1. Adams, J. A., Carley, S., & Konisky, D. M. (2024). Utility assistance and pricing structures for energy impoverished households: A review of the

e In 2025, 17/55 patients indicated that they had seen marketing materials prior to their visit to the FOTE & TR literature. The Electricity Journal, 37(2), 107368. https://do1.org/10.1016/).t¢).2024.107368
? p Y g p 2. Alegria M, Cruz-Gonzalez M, Markle SL, et al. Referrals to community and state agencies to address social determinants of health for improving
HP desk. Poster & Pamphlet I mental health, functioning, and quality of care outcomes for diverse adults. American Journal of Public Health. 2024;114(S3).
) ) ) ) o doi:10.2105/ajph.2023.307442
e Posters at check-in were reported seen by 6/17 patients, but no marketing material was significantly 3. Baggett TP, Berkowitz SA, Fung V, Gaeta JM. Prevalence of Housing Problems Among Community Health Center Patients. JAMA.
d h h —0.28 0 5 10 15 20 25 30 35 40 2018;319(7):717-719. doi:10.1001/jama.2017.19869
rep orted more than another (p_ . ) Number of patients 4. Hunger & Poverty in Arizona: Map the meal gap. Overall (all ages) Hunger & Poverty in the United States. Accessed October 7, 2024.
T : : : : . : https://map.feedingamerica.org/county/2021/overall/arizona.
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The most common pI‘lOI’lthS patlents requested assistance with were transportatlon and hOllSlIlg n 5. Knox M, Esteban EE, Hernandez EA, Fleming MD, Safaeinilli N, Brewster AL. Defining case management success: a qualitative study of case

2024 and 2025, followed by health clinic and phone assistance in 2024 and 2025, respectively. Figure 3. Frequency of patients seeing marketing materials prior to visiting HP desk in 2025. manager perspectives from a large-scale health and social needs support program. BMJ Open Qual. 2022;11(2):¢001807. doi:10.1136/bmjog-2021-



	Slide1

